PRICING
COURSE SYLLABUS ABSTRACT

Speciality 1-25 01 04 Finance and credit

STUDY MODE
full-time part-time

Year 2 2
Semester 3 3
Lectures, hours 34 6
Practical classes (seminars), hours 16 4
In-class test (semester, hours) 2
Exam, semester 3 3
Contact hours 50 12
Independent study, hours 58 96
Total course duration in hours / credit units 108/ 3

1. Course outline — formation of students' complex of theoretical knowledge and practical
skills on the main economic aspects of pricing in an organization (enterprise).

2. Course learning outcomes

Upon completion of the course, students will be expected to

know:

- questions of theory and practice of market pricing;

- methods of state regulation of national prices;

- the main methods of setting prices;

- features of determining prices for products, services, work of enterprises of various sec-
tors of the economy.

be able to:

- to form prices according to the stages of commodity movement, taking into account the
offset mechanism for calculating value added tax;

- justify the amount of profit included in the prices;

- calculate the amount of taxes and payments in the price taking into account the current
legislation;

- justify various types of discounts from prices;

- analyze and make informed decisions about prices.

POSSESS:

- methods of planning the cost of production (works, services);

- methods of determining taxes to include them in the price;

- methods for determining price levels;

- methods of justifying discounts from prices.

3. Competencies

Codes of
formed The names of the competencies being formed
competencies
CK-2 Be able to justify the choice of a pricing system in an organization, plan a pricing policy for
banking services

4. Requirements and forms of midcourse evaluation and summative assessment
Intermediate certification is a control work. Current certification — exam.



