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The logo is one of the most important elements of the company's image. A logo 
is a symbol, sign, or emblem. Logos are designed to recognize organizations, 
businesses or groups. They are used to create the identity of the organization. The brand 
identity is what sets the company apart from all competitors, even if they sell the same 
products or services. That is why the logo must be original, it must be memorable and 
have an impact on consumers. A logo is what most people use to identify a brand. They 
will see the logo and it will instantly trigger a thought or feeling about this brand.  

The company needs a logo because a carefully thought-out logo is the key to its 
success. A successful logo in business makes the audience believe in its quality, 
reliability and stability. A properly created image of the company helps the buyer to 
think that he is choosing the best product. There are two specific types of logo. The 
first type is the wordmark. The wordmark is the easiest one. It can look crisp clean and 
modern like the Marko logo looks. The second type is pictorial. It is a picture, and it 
identifies the name of the company, directly like the MAZ logo does.  

Sometimes companies feel the need to change their logo to provide a fresh 
representation to the company, as it happened to the APPLE logo. It has undergone 
two significant designs, and minor color transitions over the four decades it has existed 
and has become concise, modern, well recognizable and somewhat mysterious. 
Mystery drives curiosity. The lesser people know about an object, the more they crave 
to find out more. Apple, from its inception, has used puzzles to attract loyal clients. 
Steve Jobs and his Co-founders said little about their famous logo, leaving room for 
speculations  

The logo color is one of the most important components of any logo. Colors are 
the core communicators of the message. They tell the audience if you are playful or 
serious, innovative or wholesome, cutting-edge or timeless and stable. The logo color 
palette can be made up of a single color or several colors. Other logo components are 
typography, image, tagline and a few more. The topography includes the letters, 
arranged in some kind of consistent design. The image can range from the simplest 
arrow to a detailed picture. It can be an icon, a symbol – perhaps a picture that shows 
something you sell or a value you stand for. The tagline is located under a logo,  
a tagline typically comprises a sentence or catchphrase designed to hook your audience, 
or clarify what your company does.  

It can be summed up that business logos, when created with the components 
discussed above, allow companies to represent and communicate their brand and its 
emotion to potential consumers. Successful logos not only epitomize a company’s 
brand, but lead to building closer consumer relationships. As a result, logos enhance 
brand recognition, improve brand exposure, and increase revenue to the business.
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Создание объемных моделей деталей в системе трехмерного проектирова- 

ния КОМПАС-3D основано на поэтапном построении эскиза детали либо ее части  
и дальнейшем использовании основных команд «Элемент выдавливания», 
«Элемент вращения», «Элемент по траектории», «Элемент по сечениям». Та или 
иная команда выбирается в зависимости от конфигурации детали. Так, например, 
для построения вала целесообразно начертить эскиз половины детали, а затем  
с помощью команды «Элемент вращения» создать модель. 

Программа КОМПАС-3D имеет ряд приложений, благодаря которым на 
изделии можно создавать необходимые стандартные элементы, содержащиеся в 
базе. Однако при построении объемной модели инструмента выяснилось, что 
создать внутреннюю резьбу на поверхности «одной кнопкой» невозможно. 

Поэтому построение профиля метрической резьбы в отверстии велось  
по следующему алгоритму: 

– во вкладке «Элементы каркаса» выбираем команду «Спираль 
цилиндрическая». Для построения спирали необходимо указать опорную 
плоскость и задать следующие параметры: диаметр поверхности, число витков 
спирали, шаг витков (рис. 1, а); 

– на начальной точке спирали создаем необходимый профиль резьбы  
(рис. 1, б); 

– с помощью команды «Вырезать по траектории» нарезаем резьбу,  
где в качестве траектории выбираем построенную ранее спираль (рис. 1, в). 

 
а) 

 

  б)     в) 

 

Рис. 1. Порядок построения резьбы в цилиндрическом отверстии  
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