PRICING
COURSE SYLLABUS ABSTRACT

Speciality: 6-05-0411-02 «Finance and credit»
Concentration: «Bankingy, «Taxes and taxation»

STUDY MODE

full-time part-time
Year 2 2
Semester 3 3
Lectures, hours 16 4
Practical classes, hours 16 4
Pass/fail, semester 3 3
Classroom hours in the academic discipline 32 8
Independent study, hours 76 100
Total hours of academic discipline / credits 108/3,0 108/3,0

1. Course outline
The purpose of studying the discipline is to form a set of theoretical knowledge and practical
skills among students on the main aspects of pricing in the organization.

2. Course learning outcomes

Upon completion of the course, students will be expected to

know:

- market pricing theory and practice;

- methods of state regulation of national prices;

- main methods of pricing;

- peculiarities of determining prices for products, services, work of enterprises of various
sectors of the economy.

be able to:

- generate prices for stages of commodity movement taking into account the offset mecha-
nism for calculating value added tax;

- justify the profit amount included in the prices;

- calculate the amount of taxes in price taking into account the current legislation;

- justify different types of price discounts;

- analyze and make informed pricing decisions.

to possess a skill

- planning the cost of products (works, services);

- define taxes to include in the price;

- defining price levels;

- justification of price discounts.

3. Competencies

Names of formed competencies
Justify the choice of a pricing system in an organization, plan a pricing policy for banking services

4. Requirements and forms of midcourse evaluation and summative assessment
The current assessment is a test work. Intermediate qualification — pass/fail.



